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What is Very Good?

4
T

B

—

L=}
)

i3

BE ojo|x|el 24, 2,
2oz LIof7 k= MAX!
NES= S (B

AL HAHE F[10| =2ts

SHE 5, HSHIAEEAMS

S5t =12|0f0|E| =5t 72k}

— -
TEXP! 5IRE Zelolo

HIEA| SEE FEELICL

g

=46 Hatth Lok
OIAE etag dxst| st
HUSH 2w}

ZHAISHOtO|C 07t UL,
0| 271X| ZZCE 0|R0X|=

R EXM2 WORLD21HQ2

O
515t BaelLICt

= o

)

TSt L=

mo A

Yt A2l= S2H0|HUES]
oM 2=2dS Musty,
Zldo| MEEE 0IZ0U=
s

S2f0|AERfR| 250t A2
Hge= 2[Xo| ntAHE0|
ASELIC

b

SFA|7t Zo{H2l=
7|80t Alsie XIS CY,
WORLD21HQ2|
HEHo| AsHE0| T}
HO} 28 =2 AMH[AE

THT}) AJAT

TR H7HRIS| 200% Szt
J2|7 sEAlele| mELAo| BhLt
SSH| 0|AIE LI 2M

F|19| A|HX| FE EESHLCE



Organization

h:El xi0]

X401 712|121, AIE0| BH= A 3|3 S3[ojlo|E[HSt CIXIRI0] & OfFLEE
S4XQl 7| FLIE| 2SRLICH

r




01
MARATHON
& ROAD EVENT

Analysis

Strategy

SPORTS MARKETING & EVENT PROMOTION

03
EVENTS

Execution

Planning

02
COMMUNITY
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